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As the trade body for angel and early-stage investing, 

we are delighted to present to you this Investment Pitch 

Showcase, as the outcome of our continuing partnership 

with CreativeUK - and with support of the British Film 

Institute under the Creative Enterprise Evolve programme. 

Evolve was devised with the ambition of turning a spotlight 

on the unique investment opportunities that exist within 

the creative screen content sector in the UK.
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As we seek to rebuild our economy post 

pandemic, we have been able to witness 

the increased opportunities for investment 

in growth and innovation offered by the 

explosive demand for screen content over 

the past two years. Notably, the games sector 

has seen exponential growth and little sign 

of that waning, as life returns to normal with 

the market for games businesses bigger 

than ever in the UK with increasing numbers 

engaging with video games and a variety of 

newer consumer markets consistently growing. 

Similarly, we have witnessed the amazing 

growth of the UK's TV and Film industry which 

has seen a record £5.6bn spent, making big 

feature films and high-end dramas in 2021, 

offering unprecedented opportunities for 

production companies and for new exciting 

business innovations to break through.

Our work under Evolve this year has focused on 

enabling investors to gain further opportunities 

for closer interaction with growth focused 

businesses supported under the programme. 

With this in mind, we have hosted a number of 

investor-entrepreneur dinners, enabling the 

businesses to engage with key members of our 

investor community, as well as the chance to 

gain one to one conversations and insights.

This pitching event is the culmination of these 

interactions where you will have the chance 

to see pitches from this curated group of 

businesses representing the diverse range of 

innovations within the space – from scaling 

games businesses with international reach to 

specialist boutique production companies. 

We look forward to you engaging with them 

through the course of today’s pitch showcase.

Finally, I want to take this opportunity to 

express our appreciation to the community 

of angel and early-stage investors who 

have engaged with our work under Evolve 

and supporting us to achieve our objective 

to increase access to risk capital for 

creativity and innovation here in the UK.  

Jenny Tooth OBE  
Executive Chair,  

UK Business Angels Association
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Creativity is one of the UK’s biggest assets. Simply put, creativity is in our DNA 

as a nation. Before the pandemic threw the world into chaos, our versatile sector 

was responsible for pumping nearly £116 bn in GVA into the wider economy. 

That mammoth figure is greater than all the contributions made by the oil, gas, 

aerospace, automotive and life science sectors combined - with the games 

industry alone responsible for adding almost £3 bn. And with the right investment, 

it is estimated the creative sector could deliver more than £130 bn in GVA by 

2025. The Creative Industries also sit at the heart of a bigger creative economy, 

generating value across the supply chain and boosting employment in companies 

outside of the sector. Innovation and new ideas are at the heart of the Creative 

Industries and it is through this innate ability to innovate that we will see new 

products and services emerging in the coming years that will define our world.

Mehjabeen Patrick
Chief Financial and Investment Officer 

Creative England (part of Creative UK Group)
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At Creative UK, our guiding mantra has 

always been to invest in and support the 

next generation of creative innovators from 

all across the country. Our sector is briming 

with talented and versatile storytellers, 

digital innovators and founders, and it is this 

abundance of untapped talent we are bringing 

to you through our flagship Creative Enterprise 

Evolve programme. An investment readiness 

and investor engagement programme, Evolve 

was set up three years ago with support and 

funding from the British Film Institute, offering 

creative businesses crucial and extensive 

investor readiness support and mentoring to 

help refine their propositions and get out in front 

of you. We are so proud to present our third 

cohort to you, and they are a great example of 

the potential opportunities for those investors 

looking to back this high growth sector.

Today’s event has been made possible by 

the exceptional work of partners like UKBAA 

and our extremely experienced group of 

industry experts and mentors who have been 

sharing their lifelong learning and industry 

knowledge with our Evolve cohort for the 

last six months. The handpicked businesses 

you will hear from today are a small sneak 

peek into the vast investment potential found 

within our screen sector. Too often this 

potential is left undiscovered due to a lack 

to opportunities such as this, which not only 

allow businesses to showcase their potential, 

but where investors can learn more about 

what is happening throughout the sector.

We have seen many of the companies we’ve 

worked with in our previous cohorts go on to 

achieve long-lasting success - much to the 

delight of new investors. Together with UKBAA 

and BFI, we couldn't be more delighted to be 

associated with an array of exciting SMEs 

that are changing the way the world works, 

connects and unwinds. It’s living proof that, 

given the right support and mentoring, not even 

a global pandemic can stop our not-so-secret 

weapon from continuing to defy expectations.  

The UK economy has been and will continue 

to be driven by creativity and innovation. And 

in the decades to come the beating heart 

of the economy will, without a doubt, be the 

Creative Industries. I do hope the creativity 

you experience at this event will encourage 

you to stop, listen and get engaged.
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The information contained within this document is not intended to constitute a financial promotion for the purposes of Section 

21 of the Financial Services and Markets Act 2000 and the Financial Promotion Order 2005 and does not amount to a personal 

recommendation or advice on the merits of the deal. All investment decisions are made at the risk of the individual investor.

Meet the Evolve Cohort
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Get to know the business:

Altered Gene is a remote development studio 

headquartered in the UK. We love crafting meaningful 

stories that gamers can take with them beyond the screen.

Our mission is to deliver multi-channel games and 

experiences using the pillars of story, quality and 

approachability. To do this we harness a brilliant global 

team, who provide a wealth of skills and experiences, 

alongside a passion for narrative games.

Proud members of the board of UK Interactive 

Entertainment, the games industry trade body, we are 

champions of the gaming industry, and strong supporters 

of representation and inclusion within the sector.

What’s next?:

We are currently enjoying a successful partnership with 

Glitch Games on an unannounced title due for release 

in 2023. We are keen to forge more collaborations with 

indie developers; utilising our complimentary skills to 

maximise effectiveness, and create stronger products.

The team is currently working on a story-verse that 

spans five individual projects, one of which will extend 

beyond games into an animated feature. Each project will 

be enjoyable in its own right, however, if a fan engages 

with the entire series their personal investment is 

repaid with the full impact of the story’s conclusion.

By combining our passion for high quality narrative, with a 

talented and driven team, we aim to become the number 

one, story led, independent development studio in the UK.

alteredgene.co.uk

@altered_gene

des@alteredgene.co.uk

Get in touch with 

Altered Gene:

Find out even more about 
Altered Gene from Creative 
England’s featured article

Find out even more about Altered Gene from 

Creative England’s Q&A with their founder

To start, could you tell me a little about 

yourself, your career history and 

how Altered Gene came to be? 

My name is Des Gayle, and I do far too many 

things! As well as running Altered Gene, I am the 

deputy chair of the BAFTA Games committee, 

a UKIE board member, a founding member of 

POC in Play, and I also head up production for 

an indie publishing label called Fellow Traveller.

B  Read the full interview 
via bit.ly/3j6EtEN

Book in a meeting with me: 

calendarhero.to/meetingdes
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Get to know the business:

Busy Doctor Films, the multi-award winning film production 

company with a specialist expertise in effective science 

communication was founded by Dr Nidhi Gupta, Creative 

Director and doctor - busy by name and by nature. Busy 

Doctor Films has won commissions from big-name public 

bodies and secured commercial sector contracts, creating 

over 50-hours of online medical education content that has 

trained nearly 3000 doctors in 34 countries. The company 

is proud to work with the NHS and biotech start-ups to bring 

their innovations to the market and improve healthcare.

What’s next?:

This coming year, Busy Doctor Films will live up to its 

name by completing production on 2 feature films; 

launch 2 new international online video-based medical 

education products with Clinical Skills Pro and work 

with the biotech start-up Concr to improve breast 

cancer survival. In addition, they are developing new 

communication education strategies for the NHS and 

have several other exciting projects in development.

busydoctorsfilms.com

@busydoctor

Nidhi@busydoctor.co.uk

Get in touch with  

Busy Doctors Films

Find out even more about 
Busy Doctors Films  
from Creative England’s 
featured article

The formation of Busy Doctors Films was 

intended to remedy a very real problem – one 

that the science and medical community often 

struggles with. “We’re a full production company 

specialising in medical education,” says Gupta 

of her business and its output. “It incorporates 

both of my passions, all in the same sphere.”  

Gupta and her team offer a service that has 

all audiences in mind from day one. “We make 

videos for healthcare professionals and 

members of the general public – and those are 

two separate types of videos. The question is: 

what information do those different audiences 

want and what do you need to get across?” she 

explains. “We’re actually doing the research, 

conducting interviews and doing the focus 

group work to identify what the key messages 

that need to be explained to each different 

audience are – and then we create bespoke 

video content for those different audiences.”  

B  Read the full article 
via bit.ly/3tYFjtw
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Get to know the business:

Formed by ex-AAA games industry developers in 2013, 

Cardboard Sword has almost two centuries of combined 

experience across its thirteen staff plus contractors. Our 

team have worked on the likes of Forza Horizon, Star 

Citizen, Cyberpunk, Elite Dangerous, LBP Vita, Hitman 

and many more. We focus on the Unreal Engine, building 

proprietary tools to give us a competitive advantage, and 

create extremely high quality own-IP titles that always 

bring something new to the video games market.

What’s next?:

With our new Transmission IP we’re revolutionising 

the driving sim genre, across PC, console, mobile and 

VR. We’re looking to raise investment to maximise this 

opportunity and bring our games to market faster.

Find out even more about 
Cardboard Sword from 
Creative England’s  
featured article

Game development is one of the most 

resilient areas of UK creativity. Not even a 

year plagued by lockdowns could stop it from 

growing – with its overall worth clocking in at 

£5.3billion in 2020, up from £4.8billion during 

a non-pandemic-ridden 2019. Meanwhile, its 

workforce is growing by the day, with around 

20,000 people employed up and down the 

country and many companies based in the 

regions, outside of London. Cardboard Sword 

is one such company that’s currently looking to 

expand during the wave of success generated 

by this booming sector. It was founded in 2013 

by current CEO Olly Bennett and Production 

Director  Aidan Howe and started its life 

by doing consultancy work for other larger 

publishers. However as their success grew 

(alongside the size of their team), company 

thoughts quickly turned to creating their own 

IP and carving out their own industry niche.

B  Read the full article 
via bit.ly/3jcqvBz

cardboardsword.co.uk

@CB_Sword

o.bennett@cardboardsword.co.uk

Get in touch with 

Cardboard Sword:
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Get to know the business:

Dark Rift Horror is a multimedia studio that puts 

our relationship with the audience front and centre 

to create and nurture a horror community that will 

steer the creative decisions to build the perfect 

products tailored specifically for them. 

From film and television to video games and more, the 

Dark Rift Community vote on the narrative and artistic 

direction of all content produced by the studio.

By fostering this unparalleled level of loyalty, our 

customers are pre-invested in our entire product line, 

building a trackable consumer base from product 

conception to delivery and maximising our returns.

What’s next?:

With two commercially successful feature films behind 

us, Dark Rift Horror is now in production of a third which 

will be funded from the Dark Rift Film Fund, a sustainable 

fund which will finance the production of our next three 

feature films. Our upcoming film ‘How to Kill Monsters’ 

will provide an immersive, multimedia experience for our 

horror community, including a video game, graphic novel 

and live behind the scenes access, all of which will be 

creatively influenced by the input from our audience.

In addition, we have secured funding from Creative UK 

for development of our bespoke community platform 

which will facilitate our audience’s engagement 

with our products for years to come and become 

the new home for horror fans worldwide.

darkrifthorror.com

@darkrifthorror

contact@darkrifthorror.com

Get in touch with  

Dark Rift Horror

Find out even more about 
Dark Rift Horror from 
Creative England’s  
featured article

When it comes to movies, there are few fans 

as vivacious and loyal as the horror crowd. 

Splatter, gore and good old fashioned jump 

scares are their bread and butter and when 

it comes to showcasing their fondness of 

everything that goes bump in the night, 

they’re proud to wear their love of the 

genre on their blood-soaked sleeves. 

B  Read the full article 
via bit.ly/376miw5
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Get to know the business:

FedUP Studio Lab is an ethical and inclusive 

production company specialising in animation, 

motion design, advertisement, film and documentary. 

The coolest content for the kindest brands. 

The company consist of two departments:

• The Studio, develop and produces commercial 

work for clients/agencies, primarily in motion 

design, CGI/digital VFX and animation.

• The Lab, develop and produces original 

content in animation, live-action, 

documentary, interactive projects.

We focus on working with charities, B-Corps, educational 

entities, and businesses that walk their ethical talk or 

want to create meaningful content. We support traditional 

brands in discovering new ways of bringing across their 

messages and we encourage meaningful content.

What’s next?:

FedUP is planning to expand the team and create brand 

awareness within the animation industry with PR activities 

in live and social media events and communities.

We are aiming to set a high standard for ethical workflows 

and procedures, also offering ethical consulting 

services, online educational content, and workshops.

Partnering with other studios will allow us to cover 

a wider range of products. We want to become an 

ethical, inclusive, and sustainable animation leader. 

Find out even more about 
FedUP Studio Lab from 
Creative England’s  
featured article

Forged in 2020, FedUP Studio Lab may be 

young but its plans and overarching ethos 

are big. Describing itself as a studio that 

puts ethics and sustainability in the driving 

seat, they’ve found quick success creating 

colourful animations for charities, social and 

environmentally-friendly B-corps, and like-

minded start-ups. According to its founders 

and Creative Directors Alixe Lobato and 

Federico Parodi, the team was born out of 

a frustration with the current animation-for-

hire scene (hence the rather apt company 

name) but with a fresh gusto and mindful 

manifesto behind them, they’re hoping to usher 

in a new era of change within the sector.

B  Read the full article 
via bit.ly/3tZjBWv

fedupstudiolab.co.uk

@FedUPStudioLab

contact@fedupstudiolab.co.uk

Get in touch with 

FedUP Studio Lab
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Get to know the business:

Huey Games provides world-class video game 

development services to clients around the world. 

Our flagship service is Smart Porting powered by 

HueyCoreTM which delivers increased efficiency 

and quality when converting games to run across the 

growing proliferation of video game platforms.

What’s next?:

Huey Games current clients include a billion-dollar 

publisher and we are working on multiple award 

winning games. We are in advanced discussions with 

several leading publishers to drive our continued 

growth in the market, and have already secured 

contracts which will double our annual revenue for 

our financial year ending September 2022.

hueygames.com

@huey_games

rob@hueygames.com

Get in touch with  

Huey Games

Find out even more about 
Huey Games from Creative 
England’s featured article

The UK has long been a vibrant hub of video 

game production, housing exciting start-ups, 

producing huge hits and hosting countless 

networking events up and down the country. 

With this in mind, it’s perhaps no surprise that 

the sector is currently booming – and with 

the chaotic events of the pandemic further 

catalysing its success (62% of British adults 

played a video game in 2020, according to the 

Guardian), its future looks brighter than ever.  

One regional company poised to ride this 

wave of success is Huey Games. Based in 

the North West, the team was started around 

six years ago by founders Rob Hewson, his 

father Andrew Hewson and Technical Director 

Jonathan Ogden; a trio of industry veterans with 

a combined wealth of over 50 years’ experience 

in the gaming sector, thanks, in part, to Andrew’s 

former role as the owner of legendary games 

publishing house, Hewson Consultants.  

B  Read the full article 
via bit.ly/373c9As
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Get to know the business:

Laal Blue Dot is an independent feature film production 

company that makes high-quality, low-budget films 

which educate, entertain and elevate. It was founded by 

brothers Michael and David Groom to tell stories that 

fit the house brand of four different generic mash-ups - 

primarily dramas with a dusting of magic realism, in the 

genres of thriller, supernatural, light horror and ‘grounded' 

sci-fi. The brothers hail from the Lake District: 'Laal' is 

a Cumbrian word for 'little', and the 'blue dot' refers to 

the famous NASA photo 'Pale Blue Dot'; this reflects 

their desire to tell micro stories with universal appeal.

What’s next?:

Laal Blue Dot has already begun making films: their debut 

feature film BETWEEN THE LIGHTS went into production 

in December 2021. It's a tragic love story set over three 

consecutive Christmases in an exploration of love, loss 

and the supernatural realm. It'll be finished by midsummer, 

and hopefully sold in time for Christmas 2022. Their 

second film - LOTTO BOY - will go into production in late 

summer. The profits from these films will be put back into 

the company, along with a £250K raise in exchange for 

equity (they have advance assurance from HMRC for S/

EIS investment). They have a slate of IP and are looking to 

scale up, making high-quality, saleable films in a franchise-

like mentality according to their house manifesto.

Find out even more about 
Laal Blue Dot from Creative 
England’s featured article

With bags of filmmaking experience under 

his belt gleaned from years spent working 

alongside Michael Winterbottom, David 

Michôd and the late Jean-Marc Vallée, 

Michael Groom is finally ready to step into 

the spotlight. Together with his brother and 

creative partner David, the pair launched Laal 

Blue Dot back in 2019, a production house 

specialising in whimsical independent films 

with big profit potential and low budgets. 

Cut to 2022 and after writing and directing a 

handful of shorts, this sibling duo are already 

half-way through their first feature film – a 

festive tale of love, loss and the supernatural 

space that exists between the two.

B  Read the full article 
via bit.ly/3qViBR1

Get in touch with 

Laal Blue Dot

laalbluedot.com

groommichaelj@hotmail.com
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Get to know the business:

Mooncolony is a premium concept art and illustration 

studio. In just five years we’ve worked with some of the 

biggest names in video game development around the 

globe to produce world-class artwork and illustrations.

Our team is composed of outstandingly talented individuals 

who have devoted their careers to creating exceptional 

art. We all share the same passion, enthusiasm, and high 

standards, but we’re also just a bunch of friends having fun 

together, working on some of the most exciting projects 

around. 

 

ADVENTURES AWAIT. 

ARE YOU IN?

What’s next?:

We are currently recruiting and growing our team to cope 

with the demand. In the next 3 years, our plan is to triple 

the current team size. We are also working on building a 

community as a tool to attract talent. Lastly, we are working 

on our own IP and planning to release it in the next 2 years.

mooncolony.co

@mooncolony_ltd

emrah@mooncolony.co

Get in touch with  

Mooncolony

Find out even more about 
Mooncolony from Creative 
England’s featured article

Founded by artist and illustrator Emrah 

Elmasli, Mooncolony is a creative venture that 

puts artists front and centre. By gathering a 

collective of highly-skilled artists, illustrators 

and designers, Elmasli’s company aims to treat 

artists like rockstars; providing a collaborative 

environment for like-minded creators and giving 

them the opportunity to work on big name 

projects. Billing itself as a ‘premium concept 

art and illustration studio’, in just five short 

years Mooncolony has already collaborated 

with some of the most celebrated names in 

video game development – including World of 

Warcraft creators, Blizzard Entertainment…

B  Read the full article 
via bit.ly/3qT3V4W
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Get to know the business:

Founded 10 years ago Nosebleed Interactive is a 

multi-award winning game development studio. 

Named as one of the Top 50 creative companies 

in the UK, they’ve worked with some of the world’s 

biggest content providers such as Sony Interactive 

Entertainment and on global brands such as Star Trek.

Alongside creating their own award winning IP for console, 

PC and mobile they also have a trusted porting team who’ve 

helped publishers and other developers ship dozens of 

titles over the past 10 years. They have experience on all 

platforms, from Switch, PS5 and Series X|S to mobile and all 

major VR platforms. They’ve won multiple awards including 

best small to medium business in the Newcastle Business 

Awards. Alongside this they were among the first companies 

to receive support from the prestigious UK Games Fund.

What’s next?:

Over the last 2 years the company has doubled in 

size and has taken on a new director and CTO who’s 

helped galvanise the company’s growth strategy. 

They’re already a profitable games business and 

the first part of their plan is to double the studio size 

again in order to be able to run multiple projects 

concurrently. They want to first increase their top line.

This, alongside their existing contacts within the 

industry, will put them in a great position to self-publish 

their own games. Cutting out the middleman as it 

were, and hugely increasing their bottom line. 

The third prong in their attack is that with everything 

in place they’ll be able to begin publishing other 

developer’s games, increasing their revenue 

streams both horizontally and vertically.

Find out even more about 
Nosebleed Interactive from 
Creative England’s 
featured article

Knowing when to risk it all on something 

new instead of continuing with more of the 

reliable same can be a real make or break 

moment for any company – and this was 

certainly the case for Nosebleed Interactive. 

Formed in 2012 in Newcastle-Upon-Tyne, 

this multi-award winning video game studio 

quickly established themselves as producers 

of vibrant and hugely playable titles that 

gave players plenty of bang for their buck. 

However, as the company continued to grow 

and their dreams continued to expand, they 

yearned for more than quick-hit success.

B  Read the full article 
via bit.ly/3LuprVC

Get in touch with 

Nosebleed Interactive

nosebleedinteractive.com

@nosebleedgames

andreas@nosebleedinteractive.com
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Get to know the business:

Peggy Pictures is a BAFTA nominated production 

company founded by university friends and seasoned 

programme makers Danni Davis and Ida Bruusgaard. 

We specialise in making fun, purposeful TV programmes 

and short form content, often featuring brand new on-

screen talent, aimed at the under 30’s audience. 

Our recent projects include ‘Laugh Lessons’ (2021), five 

comedy sketches for BBC3 featuring up TikTok stars, 

‘Mimi & Co’ (series 1 2020, series 2 2021) a live action 

CBBC series hosted by YouTuber Mimi Missfit and the 

independent short film ‘Looked After Child’ (2021) directed 

by breakthrough film maker and care leaver Mehdi.

What’s next?:

We are currently making an observational 

documentary for BBC1, and have comedy scripts 

in funded development with CBBC and BBC3.

We’ve worked closely with digital content creators for 

years now, developing TV ideas with them. We want to take 

these relationships to the next level, by supercharging their 

content creation to start a new digital side of our business.

UK creators are only successful on one or two platforms, 

but lack the resource and time to reach their full financial 

potential elwehere. We are in active discussions with 

creators about a partnership where we front costs to 

produce high volume, low cost content for them, and 

significantly increase their revenue and we split the 

revenue 50/50 from the platform we build together. 

peggypictures.com

@peggypicturesuk

danni@peggypictures.com 
ida@peggypictures.com

Get in touch with 

Peggy Pictures

Find out even more about 
Peggy Pictures  
from Creative England’s 
featured article

Founded by Ida Bruusgaard and Danni Davis, 

Peggy Pictures is a production company with 

joy at its core. According to their website, 

this female-led organisation is instilled with a 

“passion to create content that makes the world 

a more understanding and tolerant place” – 

and with a strong emphasis on diversity and 

working with under-represented talent with 

under-represented stories to tell, they’re doing 

exactly that. It’s a founding principle that’s 

even inspired their company name (a nod to 

Elisabeth Moss’s glass-ceiling-shattering 

Mad Men heroine Peggy Olson) and as a 

member of our new 21/22 Creative Enterprise 

Evolve cohort, it’s something we can expect 

to see them do more of in the coming years. 

B  Read the full article 
via bit.ly/3uMad7B
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Get to know the business:

Spilt Milk Studios - founded in 2010 - is a small independent 

game developer based in London, UK. Focusing on creating 

original IP and exploring new tech to enable the next 

generation of games, we’ve recently grown to a team of 14 

diverse and experienced developers. We’ve worked on over 

40 games projects in the past 12 years from full commercial 

releases, to prototypes and more, both internally and for 

some of the biggest clients in the industry. We’ve done this 

while ensuring our business is stable, crunch-free, and 

future-proof. We’re a hybrid remote studio, with staff spread 

across Canada, Pakistan, USA and our home here in the UK.

What’s next?:

We’ve just signed a deal to fund two original games 

of our own creation, are pitching to publishers for 

a third over the summer, and have started work on 

a piece of foundational tech that we’re building our 

future on. We’re excited to make some huge moves 

in 2022 and onwards, the sort of thing that we think 

could change the industry, with us at the forefront.

spiltmilkstudios.com

@spiltmilkstudio

hello@spiltmilkstudios.com

Get in touch with  

Spilt Milk Studios

Find out even more about 
Spilt Milk Studios  
from Creative England’s 
featured article

Formed in 2010, Spilt Milk Studios is a company 

with community, diversity and curiosity at 

its heart. Led by founder and Managing 

Director Andrew Smith, this London-based 

organisation is currently working with the 

Creative Enterprise Evolve scheme which 

prepares high-potential screen based story 

telling businesses for growth capital. Alongside 

this, the team also hopes to achieve another 

target that’s just as important, if not more so, 

than commercial success: to cultivate products 

and a workplace that speaks to their core 

ethos of equality, inclusivity and support.

B  Read the full article 
via bit.ly/3uNttl3
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Meet the Mentors
Travis Baxter 
Media Business Executive, Ned and Chair

Travis has a background in media having held board level executive and divisional 

CEO roles with RTL Group, Emap PLC and Bauer Media. He started his career as a 

broadcaster in commercial radio and the BBC before moving into management, and then 

into investment with private equity firms including 3i, Advent International and Actera. 

He currently works as a board level advisor to Bauer Media in the UK, a mentor on the 

Evolve programme and has a portfolio of advisory roles and private investments.

B Find out more about Travis and how he supports on the Evolve programme

Tim McSweeney 
Project Advisor and Mentor

Tim helps entrepreneurs, corporate leaders, investors and policymakers navigate the 

ever-changing commercial landscape. He is a mentor and program advisor for Creative 

Enterprise’s Evolve Program. Alongside other program mentors, he helps creative founders with 

commercial acumen and investment experience to prepare them for the investment journey. 

When not supporting Creative Enterprise, Tim is a business strategist that combines the 

innovative, perceptive and holistic insights of a designer with the pragmatic and systemic 

skills of a planner.  He has helped business and policy leaders across sectors - creative 

industries, healthcare, cybersecurity, and consumer products - to guide strategic direction 

in the context of commercial intent, brand values and customer needs. Tim is a Fellow 

of the Royal Society for the Encouragement of Arts, Manufactures and Commerce 

and supports local education as the chairperson of a school governing board.

B Find out more about Tim and how he supports on the Evolve programme

Cecilia Thirlway  
Business Mentor, Lecturer - The Centre for Innovation and Entrepreneurship

Cecilia is a researcher and consultant with over 25 years’ experience in corporate 

communications for organisations ranging from FTSE100 global enterprises to tiny start-ups, 

charities and government bodies. She is interested in (almost) everything, but particularly 

in how the right language can influence people’s actions, shape cultures and bring about 

change. She specialises in working with businesses in the creative and technology sectors, 

and for the last ten years has run her own consulting practice. She mentors on programmes 

run by Creative England and the University of Bristol, helping businesses shape their 

business model, value proposition and key messages. Cecilia also teaches in the Centre for 

Innovation and Entrepreneurship at University of Bristol and is currently researching a PhD 

thesis on the stories organisations tell about technology, climate change and the future.

B Find out more about Cecilia and how she supports on the Evolve programme
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